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Guidance Software  
EnCase eDiscovery – Messaging Brief 
This document provides messaging for the product and services portfolio, EnCase eDiscovery, 
targeted at the Associate General Counsel and Information Security Director and above within 
enterprise organizations within the Fortune 1000 market.  
 
 
 
BRAND 
Software Brand:  EnCase eDiscovery 
 
Augmentative Offerings 
Expert Services: Implementation Services 
   Casework Services 
   Technical and Integration Assistance 
   Guidance Software Advisory Services 
   E-discovery Best Practices 
   Training and certification (EnCE and EnCEP) 
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